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The impact

Sales & Transaction Growth 

The introduction of Mashgin, combined with the new Hive concept, delivered immediate and measurable 

performance gains. 

Transactions  Sales

143,281  $736,170.20The Grid – Fall 2024 

156,686   $930,250.23The Hive – Fall 2025 

key results

26%++13,405 +$194,080 sales growth
additional transactions 

in incremental sales driven by higher throughput 

and faster checkout
year over year 

	�tt�m �i�e 

/ith the deplo ment of !ust �+� Mashgin units, #ibert  �niversit 
s Montview Mar�et Hive achieved
 

26%
year over year sales groQth

gigher transaction volu`e Qith 

faster checkout 

� scalable foundation }

for future groQth
�`proved student satisfaction }

and store floQ  
§ª¬«©¦§ª¨  £¢¤ ª¤§�«  �£�ª�§¢ª  ¤¢  � ¤�§�¦  ¥§¢�¥

Mashgin prCved tC be a critical driver Cf bCth CperatiCnal e8cienc  and revenue grCwth in #ibert  �niversit 
s ne2t 

generatiCn campus retail envirCnment. 
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